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Engagement
We carry on strong 
Stakeholder Engagement 
activities to raise awareness 
on sustainability and create 
a shared culture among 

all our stakeholders.

4th trace

Social
Sustainability



4.1
Management of 
Relations with the Community
At Alcantara, dialogue with institutions and supporting the local community 
are essential for the growth of the Company and of the surrounding area. 

In fact, our Company represents a valuable source of employment, income, 
training and professional skills and generates a socio-economic impact of 
great importance. 

That is why we support and finance various charitable organisations and 
cultural initiatives that help to enhance the wellbeing of the surrounding 
area, thus creating shared value for the entire community. Specifically, during 
the course of Fiscal Year 2022, we gave approximately €124,000 to local 
communities in the form of donations and contributions. 

12 events and co-branding 
activities in FY 2022

212,565 followers on the 
main social media platforms 
worlwide

YouTube 1.6M views

155 press releases

50 projects aimed at 
improving the health and 
social conditions of people 
in the poorest and most 
disadvantaged areas of the 
world

€124,000 allocated to local 
communities 

36 scholarships awarded

High 
lights
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• Participation in the Urban Re-Generation Project:
 promoted by Confindustria Umbria with financial support from the 

Fondazione Cassa di Risparmio di Terni e Narni, this project involves numerous 
companies from the Terni region. Its aim is to enhance the local area through 
the promotion of sustainable development and urban, manufacturing and 
social regeneration, with the objective of promoting corporate actions to 
reduce environmental impacts, create synergies with local public authorities 
for the promotion of sustainability initiatives, attract talent and resources, 
and obtain certification as an “industrial district of sustainability”;

• Scholarships:
 our commitment to education continued with 36 scholarships offered, 

15 of which were awarded to the most deserving students residing in 
the municipality of Narni and 21 awarded to the children of employees in 
accordance with the procedures defined in the specific tender;  

• Training for schools:
 carried out after the pandemic eased, with three internships involving work-school 

programmes at the Istituto Tecnico Tecnologico in Terni, one curricular internship 
at the I.T.S. Umbria (Innovation Technology and Development) and one internship 
involving newly graduated staff that began in January and is still under way;

• Sharing events:
 despite the difficult situation, we managed - whilst observing all the 

necessary precautions - to raise a glass at Christmas with the Chairman and 
to award loyalty bonuses to employees who had achieved 25 years of service.

We also play an important role in communities where the CO
2
 emissions offsetting 

projects that we support are located, typically in the poorest, most disadvantaged 
and underdeveloped areas of the world. The initiatives are aimed at generating 
energy from renewable sources, spreading a culture of sustainability awareness 
and improving social conditions for the populations involved. Consistently with 
the previous Fiscal Year 2022, we supported five Certified and Verified Offsetting 
Projects, based on an independent certification standard (see paragraph 5.3).

Offsetting Projects

FY 20161 CHINA
hydroelectric

NEW CALEDONIA:
wind

THAILAND
biomass

UGANDA
cooking

FY 2020 BANGLADESH
cooking

MAURITANIA
wind

KOREA
cogeneration

FY 2019 ARGENTINA
wind

CHINA
solar PV

ERITREA
water saving

INDIA
wind

2009 2010 TURKEY
wind

TAIWAN
hydroelectric

INDONESIA
geothermal

HONDURAS
hydroelectric

NEW ZEALAND
wind

INDIA
hydroelectric

2011 2012
KENYA

drinking water 
production

CHINA
biomass

VIETNAM
hydroelectric

THAILAND
biomass

BRAZIL
biomass

CHINA
hydroelectric

2013 2014 CHINA
hydroelectric

CHINA
photovoltaic

(2 plants)
INDIA
wind

CHILE
hydroelectric

GHANA
cooking

TAIWAN
wind

FY 2021 INDIA
wind

CHINA
biogas

MYANMAR
hydroelectric

MONGOLIA
cooking

FY 2022 TURKEY
wind

INDIA
solar

CHINA
hydroelectric

UGANDA
hydroelectric

TURKEY
hydroelectric

FY 2017 THAILAND
biomass

INDIA
wind

CHINA
photovoltaic

TAIWAN
photovoltaic

LAOS
hydroelectric

MEXICO
photovoltaic

The Key Reference Communities

Professionals:
designers, artists, stylists and all 
those who use Alcantara in their 
creations

Consumers:
design lovers who use the 
material to cover everyday 
objects

Universities 
(e.g. IED - Istituto Europeo

di Design and Milan Polytechnic)

The press 
and the media in general

1 The "FY 2016" indication refers to the 12-months period between 1st April 2015 and 31 March 2016 and corresponds to the new 
fiscal year of Alcantara".

FY 2018
INDIA
wind

(2 plants)
CHINA

photovoltaic
ERITREA

hydroelectric
ARGENTINA

wind

Focus

Local Community Initiatives
in Nera Montoro
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Alcantara® Lifestyle 

Alcantara is a cutting-edge material that offers a unique combination  
of technical, aesthetic and sensory qualities and represents values such as:

Thanks to our versatility, we are a lifestyle partner for leading global brands 
in the luxury sector with multiple application platforms: from automotive 
to fashion and accessories, from interiors to consumer electronics, and 
from marine to aviation. Our material often acts as a source of inspiration 
for important artists and designers, becoming the centrepiece of creations 
exhibited at prestigious museums and international institutions. 

4.2
Communication, Events and 
Stakeholder Engagement Activities

Intersection  
between  
technology, 
functionality 
and emotions

Extreme 
customisation

Made
in Italy 

Commitment
to Sustainability 
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Brand Awareness 
Activities

Interiors, Contract, Marine and Aviation 
For the interiors sector we have created ALCHIMIA Plus. This involved selecting all the must-haves 
from the furnishing collections and combining sixteen different patterns with some forty shades, 
resulting in some never-before-seen combinations.

Events and 
Co-branding 
Activities 
In line with our positioning as a global lifestyle brand, 
every year we organise events aimed at spreading and 
reinforcing our key messages and values in all our main 
markets.
In Fiscal Year 2022, we intensified our use of digital 
communication as a channel for dialogue with clients 
and stakeholders, as well as with the design community 
and the end consumer. We ensured the continual 
updating and promotion of content on our Company 
website and social media channels, both in the West 
and in Asia, through advertising campaigns.

Fashion and Accessories
The F/W 2022-23 and S/S 2023 collections were developed and shared with clients and designers, 
not only in digital form but also through the creation and delivery of a special box containing a 
selection of samples of the most sophisticated tailor-made garments. 

Discover the
F/W 22-23 Collection 

Discover the
S/S 2023 Collection

Lastly, in September 2021 Alcantara created coverings for the interiors of cars by well-known 
brands displayed at the International Mobility Show in Munich. 

Automotive
We developed and presented to our clients a digital form of the CRAFTED collection, based on 
manual processing, inspired by Italian craftsmanship and manufacturing, and providing a link 
between the Automotive Concept Book 2020 and the future Auto Collection 2022.

In April 2021, the Company took part in the Shanghai Auto Show, which saw 
Alcantara create coverings for the interiors of popular models by brands such as 
Hongqi, GWM, Lynk & Co and BMW.

Discover
more

We continued our collaborations with leading automotive manufacturers such as 
BMW, Lamborghini, Maserati, Alfa Romeo and Frangivento. As part of BMW Italia's 
Sustainability Stories project, in which the company's various brand partners 
produced short videos intended to communicate their sustainability vision, we talked 
about our commitment to the topic, the actions we have undertaken, the goals we 
have achieved and our plans for the future. The video can be viewed in the dedicated 
section on bmw.it and on our Instagram channel.

Discover
more
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International Sustainability Symposium
“Greenwashing and Sustainability” 
A growing trend that needs to be addressed

@Island of San Servolo (Venice - Italy), 1 October 2021

Coping with change: 
global warming and 
decarbonisation.
Venice, March 2018

Climate “how”: how to 
engage society and deploy 
decarbonisation.
Venice, February 2019

4th Edition 5th Edition

Sustainability
and Corporate Value.
Tokyo, October 2016

The automotive ecosystem on 
the global road to sustainability.  
The Asian perspective.
Venice, October 2015

Sustainability and the new 
automotive value chain.
Venice, October 2014

1st Edition 2nd Edition 3rd Edition
Organised in collaboration with the VIU 
and with the support of Social Impact 
Agenda for Italy, the Symposium 
- which was streamed live on our 
website and available on our YouTube 
channel - saw discussions between 
political figures and representatives of 
international organisations, scientists 
and academics, entrepreneurs and 
businesspeople, on the growing 
spread of greenwashing, an emerging 
and high-priority problem in the 

implementation of the ecological 
transition. 
The themes examined also included 
the role of information transparency 
and the need to define technical and 
certification standards that can be 
widely accepted, as well as a further 
and more in-depth examination 
of the need to identify efficient 
regulations and to assess the impact 
of tax incentives and other similar 
measures.

Important contributions were made 
remotely by high-ranking institutional 
figures, including the Italian Minister 
for Sustainable Infrastructure and 
Mobility, the Italian Minister for 
Universities and Research, and a 
Member of the European Parliament, 
who described how Europe is 
committed to overcoming the looming 
environmental challenges and 
rendering the economy sustainable, 
resource-efficient and competitive.

In the context of our Stakeholder Engagement activities , in order to increase awareness and encourage dialogue 
between international experts on sustainability, we continued to organise International Symposia in collaboration 
with Venice International University (VIU). 

These events aim to promote greater awareness of sustainability and related ESG topics, helping to create a 
shared culture of responsibility.

In October 2021, we organized the sixth edition of the International 
Symposium on Sustainability.

International Symposia

Discover
more

Discover 
more

6th Edition
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The event held at Spazio Manin in Milan aimed to celebrate the possibility for 
customisation of the Alcantara material through the interiors of the latest 
two Lamborghini models: Aventador Ultimae and Huracán STO.
This involved a unique, immersive experience, thanks to special Alcantara 
installations - in the colour variants Nero Ade (black) and Giallo Taurus 
(yellow) and decorated with the iconic Lamborghini pattern -  that provided a 
large-scale reproduction of the dashboard, vertical doors and seats, creating 
a visual journey designed to give attendees the feeling of sitting in the cockpit 
themselves. 
In particular, the Aventador Ultimae model, of which 500 vehicles have been 
produced, uses laser-treated Alcantara with a Y pattern and contrasting 
backing, giving the luxury car a touch of cutting-edge sophistication.
For the Huracán STO, all the interior finishes are in Alcantara, giving the car 
an elegant yet sporty feel. 

In collaboration with 
Lamborghini
“Customisation is the Key”

13th Gwangju Biennale
(South Korea) 
“Minds rising, spirits tuning”

In Fiscal Year 2022, we demonstrated 
our commitment to the art world with 
our participation in the extraordinary 
inaugural parade “The Procession: 
Through the Gates”, which kicked 
off the 13th South Korean Biennale, 
directed by Defne Ayas and Natasha 
Ginwala. The purpose of the event 
was to examine the entire spectrum 
of the extended mind, through a 
structured artistic and cultural 

programme led by 69 artists across 
four different locations. 
The parade acted as an organic 
initiation ceremony that, by exploring 
the boundaries between resilience 
and resistance, and inverting the 
notions of life and death, literally 
gave life to the Biennale as a sort 
of energetic creation or neural 
activator. Specifically, the project 
(curated and produced by Davide 

Quadrio) featured the artists 
Angelo Plessas and Sangdon Kim, 
who, drawing inspiration from a 
single medium, Alcantara, explored 
new applications of the material, 
analysing its countless forms and 
potentials to create a site-specific 
work that became the central hub of 
the inaugural happening.

@Gwangju, Korea, 1 April - 9 May 2021 @Milan, Italy, 8 March 2022

Discover
more

Discover
more
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Alcantara – MAXXI 
2021 project / studio visit. Neri&hu
“Traversing Thresholds” 

Fiscal Year 2022 saw the fourth 
edition of the Studio Visit. For this 
occasion, Neri&Hu, an interdisciplinary 
architectural design studio based in 
Shanghai, chose to focus on the work 
of one of the greatest designers in the 
MAXXI archives: Carlo Scarpa.  
With Traversing Thresholds, the 
studio built a cultural bridge between 
West and East, between sensitivity 
and vision. The authors identified 
the Scarpian interpretation in the 
notion of “threshold”, a concept 

@Rome, Italy, 19 November 2021 – 13 March 2022

existing in both the Chinese ‘jian’, 
and the Japanese ‘ma’, which can 
be roughly translated as a “space” 
or “pause”. In an architectural sense, 
this term is used to describe the 
physical mediation between two 
contrasting spatial environments, 
such as interiority and exteriority, 
public and private, a state which can 
be found in the spatial passages of 
the Italian Master. The installation 
designed by Lyndon Neri and Rossana 
Hu reinterprets Scarpa’s vision in its 

central nodes: the invention of detail, 
the dialogue between solids and 
voids, the creative combination of 
materials. It is in this latter ambit that 
the presence of Alcantara, with the 
full potential offered by its versatility, 
makes the work an authentic nexus 
between past and present. Like the 
works of the previous three editions, 
Neri&Hu’s installation will become 
part of the MAXXI Architecture 
permanent collection.

“STUDIO VISIT”  
Alcantara-MAXXI Project Exhibition
to celebrate ten years of collaboration

During the Venice Biennale of 
Architecture we organised an 
exhibition at the Scuola Grande della 
Misericordia to celebrate our ten 
years of collaboration with MAXXI, 
the National Museum of 21st Century 
Art. MAXXI’s architecture collections 
were revisited by four contemporary 
designers using Alcantara as a 
medium of interpretation: Nanda 
Vigo, Formafantasma, Kostantin 
Grcic and Neri&Hu. Our dialogue 
with creativity over the years has led 
us to define a new form of cultural 
collaboration between industry 
and the art world, replacing the 
relationship with international 
institutions and museums, which 

@Venice, Italy, 20 May – 2 June 2021

is typically focused on goals of 
patronage or fundraising, with a 
form of cultural partnership thanks 
to which our material has become 
an integral part of the creative 
process.
The research into themes of 
contemporary design that has 
characterised our relationship 
with the museum since 2011 was 
presented in Venice through the 
narrative of the Studio Visit - a 
project led by Domitilla Dardi, 
MAXXI’s design curator - which 
over the last four years has brought 
together the Masters of the past 
with those of the present, who use 
Alcantara as their main means 

to interpret our architectural and 
design heritage.
For each edition of the Studio Visit, 
the designers are invited to create 
a dialogue with the work of one 
or more Masters of the MAXXI's 
architecture collection in order 
to reinterpret it with their own 
vision. Each designer has spent 
time researching the archives, with 
complete freedom in terms of their 
choice of themes and works. The 
result of this reflection is exhibited 
from time to time in the spaces of 
the museum as a working room, a 
“studio” that is open to the public 
and reinstated in the form of an 
installation.

Discover
more

Discover
more
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The affinity between Alcantara and 
the world of fashion is enriched with 
the launch of Wild, the new spring/
summer 2023 collection that narrates 
new possibilities of evolution and 
innovation of the material.
A name that aims to combine the 
unpredictability and vibrancy of the 
wilderness with the comfort and 
quiet of an urban garden. Conflicting 
concepts that come together in an 
indissoluble way in a collection in 
which Alcantara, chameleon-like, 
shows itself in its countless finishes 
that have always been an expression 
of typical Italian savoir faire.

The new collection is presented in a 
single copybook of around thirty items 
that narrate the playful spirit and the 
urge to experiment, together with the 
desire for a reassuring classicism.
Wild is innovative, lively and 
characterised by a great richness of 
colours: from the most classic black 
and white, to the most pop shades 
that recall fresh fruit, green grass and 
the blue of a clear sky.
The leitmotiv of the collection is the 
combination of technologies and 

established variants which feature 
materials such as glossy and matt 
foil, animal and floral patterns, 
fluorescent studs, spray effect, 
smearing and embossing. A variety 
that allows Alcantara to always 
be a leader in innovation and in 
the multiplicity of applications and 
interpretations, embracing all sectors 
of use: fashion, automotive, interior 
design and consumer electronics.
We have also created a Surprise 
Box: a binder with a clean yet refined 
design that holds the items of the 
collection, allowing the material to be 
touched with the fingers.

Alcantara Fashion Collection
Fall/Winter 2022/2023

Alcantara’s autumn/winter collection 
is a hotbed of ideas and experiments, 
epitomising fashion that draws 
inspiration from the intertwining 
of the skilful craftsmanship typical 
of Italian design with the cutting-
edge technology inherent in the 
manufacturing of the material.
For the 22/23 Collection, we have 
played on two themes that go beyond 
the dimension of simply wearing a 
garment, united by the clear desire 
to combine a sensory and aesthetic 
experience. 

Smooth is the theme dedicated to 
accessories: prints with iridescent 
effects and glossy treatments produce 
a soft and delicate effect with clean 
lines. The materials associated with 
Alcantara are of a technical nature 
but appear to lose their materiality, 
becoming liquid. The double-face 
concept translates into a glossy-
opaque contrast that has a delicate 
character to underscore the sensoriality 
of the material that comes with a soft 
and romantic colour palette.
Nature and matter are the key 
concepts of Rough, the second 

theme of the collection that 
explores the universe of clothing. 
Inspired by a colour palette drawn 
from the land and with stronger 
colour accents, it tries to blend in 
with the environment. This is the 
case not just for the prints, but 
also for the characteristics of the 
natural textures that are paired 
with the Italian-designed material. 
Irregular and three-dimensional 
surfaces are essential to represent 
the discontinuous and lively aspect 
of nature. 

Alcantara Fashion Collection
Spring/Summer 2023

Discover
more

Discover
more
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Alcantara and Lenovo
together for the New Yoga Tab13

In Fiscal Year 2022, Alcantara was chosen by Lenovo, a 
leading brand in the consumer electronics sector, as a 
partner material to cover the back of the new YOGA Tab 
13, which has been fully upgraded in a visual, auditory and 
tactile sense. 
The versatility and soft touch of Alcantara perfectly 
complement the minimalist style of the product, offering 
users a unique experience.

Røde has chosen Alcantara
for Their Next-Generation
NTH-100 Professional Over-Ear Headphones

Alcantara has been selected by Australian audio technology powerhouse RØDE 
as a partner for its new NTH-100 next-generation over-ear headphones, which 
combine the brand’s renowned audio quality with revolutionary new features. 
Alcantara covers the earcups and headband and is perfectly integrated with 
the style and state-of-the-art features that the product offers. Thanks to its 
incredible softness, its breathability and its technical qualities, it improves the 
sensory experience and enhances the ergonomic design of the NTH-100s. As 
well as providing the ultimate in comfort, the use of Alcantara also guarantees 
high durability and longevity owing to its resistance to wear and tear, and its 
ease of maintenance.

Discover
more

Discover
more

9392



The interiors of the Maserati MC20 
supercar present an original pattern, 
a combination of technology and 
craftsmanship, specially designed 
in partnership by the Centro Stile 
Maserati and the designers and 
technical experts at Alcantara, a 
team with the skills required to 
develop extreme customisations and 
blend complex technologies, to supply 
the customer with the upholstery-
ready finished product.
Key applications inside the car are 
the seats and the door panels, in 
laser-perforated black Alcantara 
- with a gradually decreasing gap 
between lines of perforations - on a 
contrasting backing in dark blue or 
metallic grey. Customers may also 
opt for tan Alcantara with metallic 
grey backing.
The Alcantara-clad seats give the 
driver a high degree of stability even 
when subject to lateral accelerations, 
meaning precision cornering. With its 
breathability, wear-resistance and 
light weight, and above all its perfect 
adherence, Alcantara is the covering 
of choice for all supercar parts 
requiring a material able to deliver 
outstanding performances combined 
with unbeatable comfort, elegance 
and a contemporary feel.

Fomagenda
Profile Lamps

Milan Design Week in September 2021 saw the presentation of the new 
PROFILE lamp collection, designed by Christophe de la Fontaine for German 
brand Formagenda, which includes floor lamps, table lamps and pendant 
lamps, available in a selection of different outfits, the stand-out being 
Alcantara with its inimitable soft touch, in six different colours. Thanks to 
its elegant combination of shape and light, PROFILE blends easily into the 
surrounding environment, with a refined design language that communicates 
emotion, making it suitable for both a welcoming residential setting and the 
more sober atmosphere of a professional space.

International Media Drive
Maserati MC20
@Modena, Italy, 4-28 May 2021

Discover
more

Discover
more
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@Milan, Italy, 31 March – 31 December 2021

Alfa Romeo
GTA and GTAm Media Drive 

‘Dress Your Vision
Alcantara is on board’ contest

In March 2021, Alcantara and Auto&Design, the specialist magazine for the 
world of automotive design, launched the “Dress Your Vision – Alcantara is on 
board” contest, an online competition open to transportation design students 
and car design enthusiasts, who were invited to devise design proposals for 
future mobility using the Alcantara material in an innovative way.
In October 2021, Alcantara and Auto&Design selected the ten finalists of the 
competition, who were then judged by a highly qualified jury. The winning 
project was THE EXPERIENCE by Milton Royan Gabriel, a study of a modular 
interior environment: the seat can be more traditional or hammock-like for 
longer trips where self-driving comes into play. Alcantara is used as upholstery 
and has small air bubbles inside that can inflate and deflate to increase 
comfort and adapt to the shape of the passenger’s body.

@Balocco, Italy, 10 – 21 May 2021

Alfa Romeo has chosen the 
technical, aesthetic and sensorial 
characteristics of Alcantara to 
enhance the interior of its GTA and 
GTAm sports cars, offering a driving 
experience that matches the engine 
performance and brand exclusivity. 
The GTA interior (dashboard, door 
panels, ceiling, side pillars, and the 
central trim on the seats) is dressed 
in plain black Alcantara, paired with 
carbon fibre. Alcantara is used even 
more extensively on the GTAm model, 
where the removal of the rear seats 
allows room for special mouldings 
designed to hold helmets and a fire 
extinguisher, also upholstered in 
Alcantara. Contrasting body-colour 
stitching and the embroidered GTA 
logo in Alfa Romeo red accentuate 
the car’s racing spirit.

Discover
more

Discover
more
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Autostyle Design Contest
Digital edition 2021

We took part in the 12th edition of the Autostyle Design Contest, an international 
event dedicated to design promoted by Berman S.p.A, in collaboration with 
Wacom, 3M and Auto&Design. The event involved an intense programme of 
online meetings with the most important auto style centres and company 
designers from the world of fashion, such as Bulgari and Luxottica. In our 
pitch we presented to design students, the event's traditional audience, the 
values that have made Alcantara a prestigious brand and our recent auto and 
fashion collections, with the entire Style Office present.

@Milan, Italy, 2 December 2021

Discover
more
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During Fiscal Year 2022, we consolidated our communication strategy in the global lifestyle world through the work 
of our four press offices in Italy and the eight worldwide (USA, France, Germany, China, Japan, UK, Russia and South 
Korea). From 1 April 2021 to 31 March 2022, through public relations and media relations agencies, we achieved:

Traditional Media

Social
Sustainability:
2022-2025 
Targets

Promotion of Art and Culture
• Organise events on the topic of culture,  

art and beauty;

Alcantara as a brand committed 
to Sustainability
• Continue to develop activities on a global scale 

to raise awareness of Alcantara as a brand 
committed to sustainability;

International Projects 
with Social Impact
• Implement the memorandum of understanding 

with consumer associations; 
• Join national and international sustainability 

initiatives.

Reference SDGs

Digital Communication

Alongside communication through 
traditional media, we continued 
to implement our web marketing 
campaigns taking advantage of our 
existing social profiles.

As at 31 March 2022, the figures for 
our social channels were:

WeChat:
16.933 followers

Instagram:
34.274 followers

Facebook:
131.864 followers

LinkedIn:
6.748 followers

Weibo:
17.670 followers

Twitter:
4.290 followers

Red: 
479 followers 
(launched in 
October 2021) 

YouTube:
 1.6M views

Douyin: 
307 followers 
(launched in 
October 2021) 

2 The press office in Russia was active until 30 September 2021, the date on which the collaboration agreement was concluded.

43 Italy

14 France

13 UK
16 Germany

19 Japan16 China

13 South Korea

9 Russia2

12 US

• 155 PRESS RELEASES 
DISTRIBUTED AS FOLLOWS:

• FIVE PRESS VISITS (Venice (twice), Rome, Munich and Modena) organised for the Italian media and 
correspondents of international newspapers in Italy, since it was not yet possible to organise foreign press trips due 
to the strict rules still in force in relation to the pandemic;

• 51,926 ARTICLES across all reference publications worldwide, offline and online, which represented the entire 
media coverage generated by our communication activities.

Media 
Relations 
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